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NEW ZEALAND CONSTRUCTION NEWS is a trade magazine published six times a year. It is targeted specifically
at those involved in civil, commercial and large-scale
residential construction and infrastructure development, including contracting executives, marketing and
purchasing personnel, academics and tertiary staff,
government and local bodies, consultants, project
management companies, architects, quantity surveyors, specifiers, developers, and civil and mechanical
engineers. With regular sections on project updates,
urban development, products and materials, workplace health and safety, legal and labour issues, opinion
pieces from some of the industry’s leading personnel
and associations, and special features in each edition on a specific aspect of construction, New Zealand
Construction News is well respected and widely read
by those working in the industry.
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Read more about Natural Habitats’ award-winning green technology on page 24
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BY OFFERING AN OVERVIEW OF
CONSTRUCTION, INFRASTRUCTURE AND
OUR BUILT ENVIRONMENT, NEW ZEALAND
CONSTRUCTION NEWS REFLECTS THE
DYNAMISM AND VITALITY OF ONE OF
NEW ZEALAND’S MORE ECONOMICALLY
SIGNIFICANT INDUSTRIAL SECTORS.
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FOUND A TI ON S

THE PLACE TO BE SEEN WHEN YOU WANT YOUR COMPANY’S STORY/MESSAGE TO BE TOLD

Special Features
& Foundations 2022
‘Front of Mag’ Special Features:

‘Foundations’ Features:

Every issue, NZ Construction News has one or two special
‘Front of Mag’ features. The schedule for 2022 is as follows:

Within every issue, your brand can find
a home. ‘Foundations’ reflects the many
industry categories that make up construction and building. Each section has a heavy
focus on Kiwi companies, brands and their
products/equipment/services - all contribute
heavily to doing better business and improving the industry as a whole. Sections can be
included if there is advertising demand for a
category. They can range from concrete to
heavy equipment, safety, training, IT in construction, roading, height access, logistics,
health and safety drainage and much more.
These are ideal sections to take a ‘Combo’ –
a mixture of advertising and editorial – as a
section can be created for your specific need
and field.

Jan/Feb – Training; IT in Construction
Mar/Apr – Materials & Handling
May/Jun – Concrete; Cranes and Height Access
Jul/Aug – Green Build
Sep/Oct – Safety; Materials & Handling
Nov/Dec – Green Build; Training

‘Pop Up’ Special Features:
Depending on what is ‘hot’ in topic within the industry, NZCN occasionally has Pop Up-style features.
Potential advertisers will be contacted by email.

Combos:
Combos are a great and cost-effective way to pass on an advertorial message. A combo usually consists of supplied
editorial, images and supporting advertisement. This is edited to conform to our house style, laid up by our designer and
returned to you for approval prior to publication. Heavy emphasis is placed on design to make the reader stop and read.
Large imagery to help invite the reader in, combined with a well-designed, spaced layout, is a priority. Providing a selection
of images is encouraged.
FOUNDATIONS - IT IN CONSTRUCTION

FOUNDATIONS - POWER SYSTEMS

BUIL DING A
BETTE R F U TU R E
An industry ready for change

T

he building industry
is central to the
economy; however,
construction has
been plagued by
rising costs, stagnant productivity,
high waste, and low margins for
decades, according to Payapps
Pty Limited.
The all-too-familiar stories of
hardcopy paperwork like progress claims, and the hours spent
processing them, highlights the
industry’s relatively slow adoption
of technology, both in the back
office and for those working
onsite.
While there have been

improvements, says the company
- predominantly through the
digitisation of project management functions and the use of
mobile technology - the reality is
the industry still lags behind the
technological and organisational
change of other sectors.
“Inefficient processes don’t just
hurt head contractors; they have
affects right along the supply
chain, especially when it comes
to managing subcontractor
payments.
“At Payapps, we’re all too aware of
the fragmented approach when
it comes to managing progress
claims and supply chain

collaboration. Despite the potential benefits, there’s still often a
reluctance to adopt more efficient
technological solutions in favour of
what’s familiar.”

Key issues needing solutions:
For builders
• Claims not being submitted on
time
• High risk of human error when
calculating claims, tiered retention and managing compliance
• Receiving inconsistent and errorfilled paperwork
For subcontractors
• Predicting cashflow
• No transparency into status of
open claims
• Time spent on paperwork
Ultimately these issues result in lost
opportunity for builders. Claims
are regularly received in different
formats, and are often filled with
inaccuracies when it comes to
items like retention or claiming
against the agreed scope of works.
The time spent chasing paperwork
extends the payment timeframe,
increasing the risk of delayed payment, while increasing the loss of
valuable team hours to unnecessary productivity challenges.

For subcontractors, late payment
impacts them where it hurts most
– cashflow. Using paper-based
or email systems to manage
cashflow and the ability to forecast effectively is limited due to
inconsistent processes and lack of
collaboration with their builder. As
with builders, subcontractors lose
valuable time by spending hours
reconciling previous and current
claims manually.
Cloud-based collaboration tools
like Payapps are all about getting
the paperwork out of the way so
teams can focus on higher value
tasks. They ensure accuracy and
consistency when submitting relevant information. And because all
parties are working from the same
set of numbers, there’s improved
visibility across the claim approval
process and less chance of payment disputes. Then there’s the
additional value by being able to
integrate with leading enterprise
resourcing platforms (ERPs) or
accounting software like Xero and
MYOB, reducing the need for duplicate data entry.
“At the end of the day,” says
Payapps. “Margins are getting
tighter, every advantage counts,
the construction environment is
changing and benefits of digital
transformation are real.”
“To put it simply, there’s a better
way,” says the company. Keeping
progress claim management simple and transparent, while being
fair and compliant and fostering
collaboration, is what makes such
a significant improvement on the
traditional ways of submitting and
certifying progress claims.
Learn more at payapps.com/
nzconstruction.

Full page combo = DPS spread
“What used to take us an hour now takes five or ten
minutes. We’ve seen an amazing return on our investment
and the guys in the field love it.”
Vlad Baltovski - Commercial Manager,
Parkview Constructions

Payapps provides easy-to-use, real-time status of progress claims. Developed
specifically for the construction industry, it allows everyone to collaborate on a
single platform, eliminating the need for endless spreadsheet reconciliations,
email trails, and phone calls.
Faster payment approvals, staying compliant, and improved time efficiencies
are more important now than ever before. Payapps helps builders and their
subcontractors by reducing administration activities. With less paperwork and
more project transparency, everyone right along the supply chain can spend
more time on higher value tasks.
See how you can save time and reduce risk: visit payapps.com/nzconstruction.

Supporting editorial specifications:
• 450-500 max words plus one or two high-res images (based on a full page ad).
• Accompanying advertisement can be any size up to a full page.

payapps.com

22 MAY/JUNE 2021
CN057

New Zealand Construction.indd 1

19/04/2021 1:37:26 PM

Half page combo = Half page editorial and up
to a half page advertisement

FOUNDATIONS - SAFET Y

TAKI NG CAR E OF TH E TE AM

thanks to the right training

Having the right safety equipment in the workplace is important, but training staff to use it correctly is essential. NZ Safety
Blackwoods can help you with “the best height safety equipment
and ensuring that your staff get the right training”.
From confined space training to
safe work at heights, NZ Safety
Blackwoods’ ‘Worksafe Training’
delivers cost-effective courses suitable for all employees including
workers on the floor, supervisors,
managers and company owners.
According to NZ Safety
Blackwoods, some of the most
dangerous workplace hazards are
encountered when working in a
confined space.
“The practical training courses
cover the roles and responsibilities
of entrants and stand-by persons,
as well as planning, pre-entry
assessments, atmospheric testing
courses, execution and rescue

skills to ensure safe work within
confined spaces,” says Jo Utting at
NZ Safety Blackwoods Worksafe
Training.
Working safely at heights also presents a significant level of risk, and
often requires the use of specialist
safety equipment.
NZ Safety Blackwoods Worksafe
Training’s selection of practical
training courses covers the planning and preparatory stages
of height work through to fall
prevention and rescue training,
ensuring you can meet your
obligations under the Health and
Safety at Work legislation and
provide your employees the skills

and knowledge to work safely at
heights.
Elevating work platforms (EWP)
present many challenges and
risk assessment should always be
conducted to consider the environment and terrain before using
an EWP.
Utting says, “The EWP training
courses aim to ensure attendees
know how to assess the worksite
and carry out safe operation of

all types of EWP in a workplace
environment, learn the Legislative
requirements along with the Unit
Standards to prepare and operate
various EWP appatatus.”
To find out more about how NZ
Safety Blackwoods can help
you and your business phone
0800 967 572, email training@
nzsafetyblackwoods.co.nz or
visit nzsafetyblackwoods.co.nz/
services-worksafe-training.

TAKING CARE OF YOU ON-SITE
Rescue Master Kit
• Pulley system
• 11mm kermantle

DBI-Sala Davit
System 5pc Long
Reach
• Manhole and confined space entry/
retrieval applications
• Lower base adjusts to fit most
standard entries
• Made from lightweight
materials including
high strength
aluminium

CODE 500083

CODE 423491

Ask us about safety solutions that fit your needs. 32 Trade Centres Nationwide.
0197 NZ Construction New Ad_197mm x 124mm v5.indd 1
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Exofit Nex™ Confined
Space Harness
• Non-slip hybrid comfort padding on
shoulders, back, legs and hip
• Large rear fall arrest rated stand-up
Tech-Lite™ aluminum D-ring
• Waist belt with large side Tech-Lite™
aluminum D-rings

Supporting editorial specifications:
• 250-300 max plus one high-res image (based on a ½ page ad).
• Accompanying advertisement can be any size up to a half page.

CODE 405961

0800 660 660

nzsafetyblackwoods.co.nz
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NB: Word counts are a generic guide only, dependent on ad sizes and image quantities.
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2022
Deadlines

Job Titles

Mar/Apr

May/Jun

Jul/Aug

Sep/Oct

Nov/Dec

Jan/Feb 23

Editorial contributions

21 Feb

26 Apr

21 Jun

23 Aug

24 Oct

5 Dec

Advertising bookings

25 Feb

29 Apr

23 Jun

26 Aug

28 Oct

9 Dec

Advertising material

28 Feb

2 May

28 Jun

30 Aug

31 Oct

12 Dec

Outside cover wrap

28 Feb

2 May

28 Jun

30 Aug

31 Oct

12 Dec

Approximate publication dates

8 Mar

11 May

7 Jul

7 Sept

9 Nov

9 Jan 23

55%

24%

General
managers

Site
managers,
foreman,
etc

Editorial Submissions
Potential contributors should in the first instance email the editor with editorial submissions. Copy
may be used in either print or online form, with no form of communication unless additional information is required. Please DO NOT follow up editorial or press releases with phone calls or the
re-sending of information.
Editorial should be sent as a Word document, with images sent as separate attachments (not
embedded in the Word document or main body of the email) with preferred captions for each
photo. Images must be of good quality, in focus and taken at a high resolution – ideally 300 dpi.
We cannot reproduce images that have been downsized for email or web purposes.
The editor reserves the right to edit material and to reject submissions. The accuracy of the material is the responsibility of the contributor.
While we welcome material from commercial sources, it should be as independent as possible.
‘Advertorial’ material (which reads like a brochure, and overtly promotes a business’s products/
services) will not be considered unless accompanied by paid advertising. Unsolicited editorial will
only be considered for publication if space permits.

Reader Categories
21%
20%
14%
11%
10%
8%
7%
9%

11%

4%

CEO,
director,
owner, MD

Production
managers

4%

2%

Project
managers

Sales &
marketing
managers

Engineering, consulting & project management

Construction companies, contractors

Roading, earthworks, trenching, drainage

Architects & surveyors

Construction material & equipment supplies

Quarrying, mining & natural resources
Government, local bodies,
education associations
Other

Need help writing
your own PR or
advertorial?
Trained, professional trade
journalists are available at
excellent rates – skilled in
passing messages to industry.
Rates are $175 per hour, and
include a two-stage proofing process and can include
interviewing, photography
etc. Contact Megan Tregunno
for more information on
027 235 7580.
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Specifications
237mm with bleed

307mm with bleed

297mm trim

Include 5mm bleed.

95.5mm

6 Issues
$3200
$2300
$1450

124mm

257mm

197mm

Half Page Vertical

$POA
$500

Half Page Horizontal

95.5mm
197mm

Combos are a great and cost-effective way to add pass an advertorial message
(maintaining magazine housestyles) and advertising message as well. They need to be
in a section (except for news) and as long as at least half is advertorial, they are flexible
in what size ad you display. Ad make up charges for the advertisement component are
above, if required.

60mm

124mm

*Editorial writer/photographer included			
**A writer/interviewer/photographer is available			

227mm trim

Include 5mm bleed.

Requests for specific page placement will attract a 15% premium.
Rates are in NZ dollars, and exclusive of GST.
The head designer/editor reserve the right for full authority on Front Cover packages, with all
submissions requiring the meeting of design/magazine standards.
Cancellations must be no later than one week prior to the material deadline. The publisher reserves
the right to use previous material if copy is not supplied by deadline, and to charge in full
for advertising cancelled within the four week period prior to deadline.

Casual 3 Issues
$3400 $3300
$2500 $2400
$1600 $1500

454mm wide Trim

Full Page
Double Page Spread
227mm W x 297mm H 454mm W x 297mm H

Folded onserts must have a ‘closed’ edge to enable automatic feeding on the bindery equipment.
Concertina folds are not suitable.

COMBOS (per issue/s)
Full Page Ad + Full Page Editorial Content
Half Page Ad + Half Page Editorial Content
Quarter Page Ad + Quarter Page Content

464mm with bleed

297mm trim

307mm with bleed

DISPLAY ADVERTISING (per issue/s)
4 Page Cover Wrap
Front Cover
Front Cover Package (FC + DPS)
Outside Front Cover Banner
Inside Front Cover or Outside Back Cover
Double Page Spread
Full Page
Half Page (Vertical/Horizontal)
Quarter Page (Vertical/Horizontal)
Stocktake
Services to Industry
Onserts: Max 210mmW x 297mmH (A4) Max 100g

Advert
make
Casual 3 Issues 6 Issues up
$5500		
$3600
$5200		
$1490 $1390 $1350 $150
$3000 $2900 $2800 $300
$3800 $3650 $3500 $450
$2800 $2650 $2500 $300
$1800 $1650 $1500 $150
$1400 $1350 $1300 $150
$800		
$300
$275
$250
$1950

Quarter Page
Vertical

ONLINE/DIGITAL ADVERTISING (monthly rates)
1 month 3 month per issue
Sole Promotion E-news EDM
$890
$790
Website Leaderboard (960w x 90h pixels)
$400
$350
Website Square (280w x 280h pixels)
$300
$800
E-news Leaderboard (700w x 100h pixels)			 $400
E-news Tower (340w x 680h pixels)
		 $250

Quarter Page
Horizontal

57.5mm

95.5mm

Services to
Industry

Rates for online and e-newsletter advertising are non-commission bearing. Online advertising
material specifications: Max file size = 50 kilobytes. File format can be either jpeg, gif,
animated gif or html5. Rates are in NZ dollars, and exclusive of GST.
*All rates + pricing are non commision agency bearing.

DIRECTORY LISTING
Online, in print, in digital, the Gold Member Directory listing has a 12-month shelf life and works as the first point of
contact. Gold member features 164,000 insertions across
all mediums through the course of the year providing
brands, services and companies with high presence.
A number of options are available.

$490 including GST

SUPPLYING MATERIAL
Print Ready Files: All PDFs supplied for print should
be press optimised with all spot colours converted
to CMYK. All fonts are to be embedded or converted
to outlines.

Crop marks are required for full and double
page spreads ONLY with a minimum of 5mm
bleed, (no printing marks or bleed on adverts
smaller than a full page). Files can be sent via
CD-Rom, USB stick, email, Dropbox/Yousendit.

NEW ZEALAND

NEWS

TECHNICAL DETAILS
Images should be supplied at a minimum of 300dpi
at output size. Please supply images on their own
and not embedded into powerpoint or word
documents.
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